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• Become familiar with the concept of branding and learn why it is 
important

• Discover key strategic brand management decisions
• Learn how to create and manage brand value or equity
• Discover crucial aspects of branding for services, co-creation and 

brand touch points
• Learn about managing global brands
• Explore global consumption issues including brand communities and 

brand tribes
• Explore branding with an ICT-based or digital environment
• Discover how brand is accomplished in the developing world
• Learn about country/place branding and celebrity branding

In this unit we shall:



What is a Brand?



• Provides quality assurance
• Reduces search time
• Allows a company to charge more
• Transference to other brands sold
• https://www.youtube.com/watch?v=oZXq

ORn0z4E

Branding

https://www.youtube.com/watch?v=oZXqORn0z4E


Corporate Advertising



Brad Communication in 2019

Source: Fill, C., (2009), Marketing Communication:  Interactivity, Communities and Content, 5th Edition, Financial Times Press (Source: Kapferer (2004). Used with permission)



Strategic Dimensions of Branding

Source: Fill, C., (2009), Marketing Communication:  Interactivity, Communities and Content, 5th Edition, Financial Times Press



Basic Branding Concepts
• Brand – a complex bundle of images and experiences in 

the customer’s mind
• The sum of impressions is a brand image, defined as 

perceptions about a brand as reflected by brand 
associations that consumers hold in their memories. 

• Differentiation 
• Brand equity – total value that accrues to a product as a 

result of a company’s cumulative 
investments in the marketing of the brand

• Benefits of strong brand equity: loyalty, 
less vulnerability to marketing crises, larger 
margins, more inelastic consumer response to 
price increases 



Brand development strategies

Risk: 
cannibalisation…
…try to take 
away sales from 
competing 
brands



Managing Your Brand Effectively













#4 Know Your
Media



#4 Know Your
Measurement



Questions


