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Assessment

1. Video Presentation – 50%

2. Reflection – 50%



1. Coursework – Component A
A – Presentation (50% of your mark)



What you need to include in your 
presentation
1. Introduction

2. Visibility technique

3. Creative idea/s

4. Measurement



Final Presentation Deadline

23 April 2019, 2pm 



Other requirements

• Submit it to Blackboard via Kaltura

•Must show your face (as well as presentation slides)

•15-16 minutes

•Practical recommendations

• Supported by theory/concepts from the module



Marking Grid



1. Coursework – Component B
B – Reflection (50% of your mark)



What you need to include in your 
reflection
1,500 - 2,000 words, covering:

1. Literature that influenced your strategy

2. The ethics of your ideas



Final Reflection Deadline

30 April 2019, 2pm



Other requirements

• Submit it to Blackboard

•UWE Harvard referencing

•2,000 words maximum



Marking Grid



2. Module Structure



Talk to me…

•Office hours (mine are 12pm-2pm Mondays)

•Drop in tutorials in weeks 10 and 11:



Textbooks 



Other Sources



Other Resources

• Blackboard!!

• Econsultancy.com

• blog.hubspot.com/marketing

• emarketer.com

• smartinsights.com

• Udemy



Structure



Questions?

bit.ly/2TEFqFP


